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JAIP Social Media Guidelines

These guidelines encompass any online communications authored or hosted under the IAIP name, a site
or page affiliated with any division of IAIP, or any individual publication published online in the name of
or on behalf of IAIP at a national, regional, council or local level.

The goal of these guidelines is to provide direction, clarification, and best practices when publishing
content that is, or can be interpreted as representing IAIP. Social media is particularly important as it has
the potential to reach a broad audience very quickly.

Please remember that our actions reflect on one another and our association. Just as we each strive to
build and reinforce strong, positive relationships in our face-to-face interactions, we should try to do the
same in our online interactions. What reflects well on each of us reflects well on all of us.

The purpose of these guidelines is to provide administrators and moderators of IAIP social media pages
and groups assistance; to ensure that content on these channels remain professional in nature and
promote the vision and mission of IAIP. Communications should be intended to engage IAIP members
and the public in a positive manner, leaving a lasting, favorable impression of our association and
members. Our communication goals should be to encourage, engage, inform and connect those who
read our messages.

Acceptable Content

Published content on IAIP websites, social media pages, or in the name of IAIP should represent the
professional image and visual brand identity of IAIP. In general, the content should be positive and
uplifting (whenever possible).

Acceptable content includes:

e information about/promotion of upcoming IAIP meetings

e summaries of past meetings — especially community service and outreach events — including photos
of the event whenever possible

e |AIP or other risk management-related classes and events

e promotion and celebration of the accomplishments and success stories of our members

e welcome new members

e business-related articles, subject matter or announcements that are of interest to a broad audience
of IAIP members or other, non-members, within our industry

e content that invites industry professionals and current or potential industry partners to explore the
advantages of IAIP membership and/or partnership

e content should reflect IAIP as a positive, professional association



Best Practices

e Always verify information before sharing. Make use of a fact checking service such as Snopes before
sharing information you have not authored. Articles should not be published on IAIP branded
forums unless they have first been verified.

e |nthe case of a negative or critical comment regarding IAIP or its members, do not engage the
author of the comment. Any engagement — either positive or negative — can perpetuate or escalate
the situation. Notify IAIP staff if you find negative or critical content regarding IAIP.

e Be aware of resources and material that is proprietary to IAIP and its affiliates, as well as the
expectation of members’ privacy.

e Personal information for IAIP members should never be shared in any public forum, without express
written consent from that member.

e Always credit sources for any articles or communications shared in IAIP-related publications. Reprint
only with written permission from the author, and utilize only properly licensed or publicly available
software, photographs, artwork and music.

e Use an identifying hashtag to create the ability for searching/finding similar themed posts later.

e (Candidates campaigning for a leadership position within IAIP should limit distribution of campaign
material to personal online forums only; refer to the Comprehensive Manual for more guidelines.
(Policy 1.LA.18 Campaign Procedures for IAIP Officers; Chapter 9: Policy 9-14)

Administrator/Moderator Best Practices

Configure page privacy settings to indicate the administrator or moderator must approve each post
before it appears on the IAIP forum. Privacy settings should be public. This is necessary in order to utilize
the sharing power of social media — it is one of the best, most inexpensive, most timely options to share
events, and the benefits of IAIP membership and partnership with non-members.

Existing content and images are acceptable to share, if you give credit to the original source. If an
account is set to "private" you should not share any of that person's photos or content and if you are
unsure, you should ask for permission. Always be aware of whether you have permission to share an
image or content. Here are some valuable resources about crediting and sharing existing content and
images:

https://stratablue.com/citing-site-guide-giving-credit-social-media
https://blog.hubspot.com/blog/tabid/6307/bid/33098/how-not-to-steal-people-s-content-on-the-web.aspx
https://www.customfitonline.com/news/2014/12/9/giving-photo-credit-on-social-media
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