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FREE ONLINE REGISTRATION TOOLS

Manage your next event with an online event registration form. This eliminates the high demand of
volunteer time related to manual data entry of paper forms and ongoing user/registrant support. Online
solutions will also allow you the benefit of being able to collaborate in real time with other event
organizers. Here are two solutions, both free for the event organizer.

1. GOOGLE FORMS

www.google.com/forms/about/#start
Helpful “how-to” video: www.youtube.com/watch?v=43XXS5Irh4o

PROs:

Responsive Design — Mobile friendly and the easy-to-use interface makes creating and deploying forms
easy. Any user with average computer knowledge can create forms. The wizard is simple to use. A What-
You-See-Is-What-You-Get interface makes it easy to drag and drop form elements and organize them
based on actions or events.

Survey — Use the same system for event registrations and post-event surveys. The responses are real-
time, organized and analyzed for quickly assessing the success and feedback from the event.

Collaborative — All of your event organizers can share access to the form allowing everyone the
opportunity to edit and review the results. No longer is there one “keeper” of the data.

Cost — FREE to event organizers and users/registrants!

Integration — The forms are integrated with Google Sheets which gives a spreadsheet view of the data
collected, making it easy to analyze.

Customization — The type of data that can be inserted into a field can be customized. This gives the
ability to customize the form even further.

CONs:

Registration payment — You have no way to accept and manage payments with Google Forms or any of
their suite of tools. It is NOT recommended to request credit card information to be captured in the
form for manual processing. However, if you have an account with PayPal, Square or any other
processor, you can include a link in the form for attendees to submit payment.

Data Centralization — Google Forms is essentially a survey tool. It gathers basic data and exports into an
Excel document, or Google sheet. It is basically a step up from a paper application, but eliminates the
manual data entry. You will still need to manage your registration data and payment data separately.


http://www.google.com/forms/about/#start
http://www.youtube.com/watch?v=43XXS5Irh4o

2. EVENTBRITE

www.eventbrite.com/how-it-works/

PROs:

Customization — Offer multiple ticket and registration types with various quantities and prices. You can
also add questions to the registration form to learn more about your attendees. You can even let
attendees register and manage as a group or team. Functionality allows users to customize the designs
and registration pages of events on the basis of theme or the type of event.

Registration payment — Easily collect payment online or offline for ticket sales and registrations.

Promotion — It allows you the ability to set a custom web address for your event listing to easily
promote it. You can also send a reminder email to attendees two days before your event. You can also
promote your recurring event dates and times on a single event listing.

Mobile optimized — Quickly register and buy tickets from your phone, tablet and computer.

Reporting — The analytics module helps users analyze the success of events, and users can see areas in
need of improvement.

Integration — Eventbrite can integrate with other marketing platforms, including MailChimp and
HubSpot. It also provides customer support and a knowledge base for users.

CONs:

Searches — Sometimes searching on Eventbrite can be tough.

Design — User interface could be a little more simple and user-friendly. If you're a marketer or
experienced in design, it's no problem; but might potentially be a challenge for a first-time user with no
experience elsewhere.

Reporting — The reports can be tricky to find exactly what you're looking for.

Cost — It is free to the event organizer, but it does cost your registrants to use. The amount they pay is
based on the amount of the registration fee or ticket price, so the more expensive your event, the more
money they charge the user/registrant. It is basically 5.5% of the ticket price, plus $1.00, per
registration.

Eventbrite Service Fee Payment Processing Fee

2.50.+:0.99 3.00.

per ticket sold of ticket price

Eventbrite Service Fee is capped at $19.95 per When you use Eventbrite Payment Processing to
ticket for event organizers. accept American Express, Visa, Mastercard, and
Discover cards

Other payment processors



http://www.eventbrite.com/how-it-works/

